Overview

Software for detailed analysis
of advertising campaigns:

e Direct Response
e Retail




Overview at a Glance
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Overview integrates data from various sources and gives a multi-
dimensional picture of your campaign



Overview Analytics
-—

e Cost per response, sale, click

e Conversion rates

e Baseline sales and advertising uplift

e Best performing media, programs, strategies
e Caller and buyer profiling



DR TV
<

e Separating short-term effect (direct response)
from long-term (baseline, brand building)

e When is the best time to advertise?
e Does peak advertising delivers responses next
day?

e \Which programs, genres, channels deliver best
results?



Baseline and DR TV Impact
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Best Channels and Programs
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Best Creative Executions
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Multi-channel
e

e Matching responses by timeline, geography, toll-
free number or “claimed channel”

e Comparing performance of different channels,
media, advertisements, positions

e \When and where to advertise?



Channel Matching
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Compare Channel Performance
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Using other data
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Caller Profiling
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Overview In Summary
—

e Combines database, statistical and media
functionality.

e Accommodates any data that you can throw at It.
e Makes interrogation of the data easy.
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